
F R E Q U E N T L Y  A S K E D  Q U E S T I O N S  
 
Q :  How can  I  t rack  t ra f f i c  to  my webs i te? 
A :  We w i l l  p rov ide  you  w i th  your  own un ique  ID  &  password  to  access  in format ion  about  your  account  

t ra f f i c ,  o r ig in  o f  the  t ra f f ic ,  e tc .   You w i l l  a lso  have  access to  summary in fo rmat ion  on  a l l  t ra f f i c  to  
V Iadventures.ne t  b i l lboard .  F ind  ou t  wh ich  adven tures are  ho t ,  wh ich  subscr ibers  ge t  the  most  
v is i to rs  and  wh ich med ia  campa igns  draw the most  v is i to rs .  

 
Q:  Why wou ld  in te rne t  b i l l board  adver t i s ing  increase t ra f f i c  f low to  my webs i te?  
A :  Though there  are  cur rent l y  a  number  o f  webs i tes  in  ex is tence,  bo th  pr i va te  & government  run tha t  

adver t i se  adventure  compan ies,  most  a re  reac t i ve ,  mean ing  they  do  no t  aggress ive ly  seek  cus tomers  
ou ts ide  the i r  c i t y ,  reg ion ,  prov ince o r  coun t ry .   VIadventures .net  i s  focused on  u t i l i z ing  i t s  
p romot ions  team in  adver t i s ing  the  b i l lboard  no t  on ly  loca l l y ,  but  in terna t iona l l y  as  we l l .   The  goa l  i s  
to  d r i ve  peop le  to  the webs i te ,  and  to  Vancouver  Is land as  the i r  cho ice vaca t ion  des t ina t ion .   In terne t  
b i l l boards u t i l i ze  a  s imp le  s t ruc tu re  tha t  p laces  a l l  subscr ibers  on  the  ma in  page,  by  d isp lay ing the i r  
company  logo  or  ac t i v i t y  g raph ic .   No longer  w i l l  v i s i to rs  have to  nav iga te  through complex  menus,  
mu l t ip le  pages ,  and so fo r th  to  f ind  a  company or  adventu re  indus t ry  they are  look ing for .   I t  a lso  
g ives  the subscr iber  a  chance to  choose the i r  loca t ion on  the b i l l board  as opposed to  be ing l i s ted 
a lphabet ica l ly ,  l i ke  on  normal  webs i tes .  Subscr ibers  w i l l  a lso  be  l i s ted  by  adventure  on  the  
Adventure’s  Index  wi th  l ink .  Subscr ibers  w i th  a v ideo  l ink  w i l l  be  l i s ted  in  the  Adventure ’s  Theater .   

 
Q :  How does  an in terne t  b i l lboard  d i f fe r  f rom regu lar  webs i te  adver t i s ing?  
A :  In terne t  b i l l boards  u t i l i ze  a  s imp le  s t ruc ture  tha t  p laces a l l  subscr ibers  on  the ma in  page o f  the 

webs i te  ins tead o f  in  a lphabet ica l l y  o rgan ized  sub-d i rec tor ies .   Th is  p laces  everyone on  an  equa l  
p lay ing f ie ld  in  that  v is i to rs  do  no t  need to  nav iga te  through complex  menus to  f ind  d i f fe ren t  
compan ies .   A lso ,  i t  g ives  the  subscr ibers  the  chance to  choose  the i r  loca t ion on  the b i l l board  as 
opposed to  au tomat ica l l y  be ing s lo t ted in to  a lphabet ica l  o rder .  

 
Q :  What  i s  ac t i ve  in te rne t  b i l l board  adver t i s ing?  
A :  D i f fe rent  to  t rad i t iona l  webs i te  adver t is ing  tha t  re l ies  on peop le  us ing search  eng ines such  as  Goog le  

o r  Yahoo to  loca te  them,  o r  a  road s ide  b i l lboard  tha t  can  on ly  be  seen a long a  spec i f i c ,  se t  s t re tch  
o f  h ighway in  one locat ion  on the g lobe ,  act ive b i l lboard  advert is ing  dr ives v is i tors to  the 
b i l lboard s i te ,  wh ich  is  ava i lab le  on l ine ,  anywhere  in  the  wor ld ,  24 /7 ,  365 days  a  year .   
VIadventures .net  w i l l  be  ac t i ve ly  p romot ing  i t s  webs i te  to  bo th  loca l  & in te rna t iona l  t rave le rs  in  an 
a im to  dr i ve  v is i to rs  to  Vancouver  I s land  and  adventure  compan ies  on  the  b i l l board .  

 
Q:  A f ter  I  p rov ide  my company logo,  in terne t  URL & 50  charac ter  message do I  need to  do any th ing e lse? 
A:  No.   VIadventures .net  w i l l  be  respons ib le  for  dr i v ing  t ra f f i c  to  the  webs i te  w i th  our  promot ions  team.  

Hav ing  s ta ted  th is ,  you may w ish  to  prov ide add i t iona l  in format ion such as pho tos,  med ia  f i l es ,  
news/press  re leases  wh ich  we w i l l  post  on  the s i te .   Th is  w i l l  g ive  your  company  added exposure to  
v is i to rs  and  boos t  the  probab i l i t y  o f  them v is i t ing  your  s i te .   I t  i s  no t ,  however  mandatory  fo r  you  to  
do  th is ;  i t  i s  s imp ly  an  added benef i t  we  prov ide fo r  our  subscr ibers .  

 
Q :  How of ten  can  I  update  pho tos ,  med ia  f i l es ,  and  news/press  re leases  on the  webs i te?  
A :  As  o f ten as you l i ke .   We wou ld  l ike  to  keep  the  med ia  pages  o f  the webs i te  as  up- to-da te  as  

poss ib le  so  we encourage our  subscr ibers  to  fee l  f ree to  send  us  add i t iona l  mater ia ls  when they 
come ava i lab le .   However ,  VIadventures .net  reserves  the r igh t  to  pos t  mater ia ls  wh ich  i t  fee ls  best  
p romotes  the overa l l  webs i te .   We w i l l  no t  post  any  mater ia ls  o f  a  negat i ve  na ture  tha t  have  exp l i c i t  
mater ia ls ,  o r  bad  language or  suggest ive  images .    

 
Q :  How w i l l  VIadventures .net  bene f i t  my company? 
A :  A t  a  year ly  ra te  fa r  less  than  tha t  o f  a  da i l y  ad  in  a  newspaper ,  o r  spo t  in  a  magaz ine ,  or  30  seconds  

te lev is ion  ad,  coup led  w i th  an ac t i ve  p romot ions team a imed a t  dr i v ing loca l  &  in ternat iona l  v is i to rs  
to  our  subscr ibers  webs i tes ,  VIadventures .net  o f fe rs  an economica l ,  measurab le  source  or  
adver t i s ing  to  our  subscr ibers .   Our  marke t ing  &  sa les  team spec ia l i zes  in  tour ism marke t ing,  and 
in ternat iona l  t rave l .   We have  vested  in teres ts  in  Vancouver  I s land  and  want  to  see  loca l  compan ies 
succeed in  an  aggress ive wor ld  market .  

 
Q :  I  am not  a  la rge  company ,  what  are  the  benef i t s  fo r  me adver t i s ing  on  your  b i l l board  a longs ide  the  

la rge  compan ies?  
A:  VIadventures .net  i s  a  non-b iased ,  th i rd  par ty  adver t is ing  source fo r  Vancouver  I s land  adventure  

compan ies .   One o f  the  bes t  fea tures  o f  in ternet  b i l l board  adver t i s ing  i s  that  a l l  compan ies  are  on  



equa l  ground.   You get  to  choose your  loca t ion  on the  b i l l board  page.   Un l i ke  newspapers ,  magaz ines,  
te lev is ion ,  rad io ,  or  tour i sm o f f i ces  who charge  d i f fe ren t  ra tes  based on  the  s ize  o f  the  ad ,  the  t imes  
wh ich i t  a i rs ,  o r  the  v isua l  loca t ion  o f  p r in t  mater ia ls ,  VIadventures .net  ra tes  are  the  same across  
the  board.   Th is  way ,  smal le r  compan ies  have  jus t  as  much exposure  & benef i t  as  the  b ig  compan ies.   

 
Q :  How long  i s  the  she l f  l i f e  o f  my adver t is ing?  
A :  Your  logo /graph ic ,  tag  l ine  and  l inks  have  a  she l f  l i fe  o f  365 days  on  the  VIadventures .net  b i l lboard ,  

as  compared to  a  few minu tes  on  TV or  cab le ,  24  h rs  fo r  newspapers  or  2  –  4  weeks  for  f l i e rs  and 
magaz ines .  

 
Q:  Who v is i t s  these  webs i tes?  
A :  S ta t i s t i ca l l y ,  the  ma jor i t y  o f  adventure  t rave lers  to  Br i t i sh  Co lumbia  are  be tween the ages  o f  18-34 ,  

w i th  pos t  secondary  educa t ion & the  f inanc ia l  means  to  t rave l ;  mean ing ,  these  are  men & women who 
l i ke  to  t rave l ,  en joy  see ing  new p laces,  and  a re  look ing  for  new adventures  and  exper iences  that  las t  
a  l i fe t ime.   A la rge percentage o f  European & As ian t rave le rs  who come to  Br i t i sh  Co lumbia  a lso  p lan 
the i r  vacat ions  3-6  months  in  advance.   Our  goa l  i s  to  ac t i ve ly  reach these t rave lers  in  the i r  p lann ing 
s tage,  in  an a t tempt  to  make Vancouver  I s land  the i r  ma in  dest ina t ion,  no t  jus t  a  s top a long  the  way .   

 
Q :  What  does  my $365 subscr ip t ion  g ive  me? 
A:  Wi th  your  $365.00+GST subscr ip t ion ,  you  w i l l  rece ive :   

 A l ink  to  your  company ’s  webs i te  th rough our  un ique  VIadventures .net  in ternet  b i l lboard .  
 A 60x60 p ixe l  ad  b lock to  d isp lay your  company’s  logo  o r  ac t i v i t y  g raph ic  & 50 charac ter  

un ique head l ine  tag  on  our  b i l l board .  
 365 days,  24 hours  a  day,  7  days  a  week  access  to  the webs i te  w i th  your  persona l  username 

& password to  check t ra f f ic  and ana lyze  your  t ra f f i c .  
 Regu lar l y  updated  repor ts  emai led  d i rec t l y  to  you.  
 L is t ing  w i th  l ink  on the  “Adventu re ’s  Index”  
 L is ted w i th  l ink  in  “Adrena l ine  Rush”  
 L is ted w i th  l ink  in  “Adventu re  Theater ”  
 Oppor tun i ty  to  regu lar l y  pos t  your  news/press  re leases  a t  no add i t iona l  charge .  
 Worry- f ree  ac t i ve  adver t is ing  hand led by  the  VIadventure .net  p romot ion  team to  loca l  &  

in te rna t iona l  v is i to rs / t rave le rs .  
 See:   Subscr ibe  fo r  more  de ta i l s  &  the B ig  P ic ture .  

 
Q:  I f  I  have  any  add i t iona l  ques t ions or  comments ,  who can  I  con tact?  
A :  See:   Contact  Us  fo r  con tac t  deta i l s .   Our  suppor t  s ta f f  i s  ava i lab le  Monday-Fr iday ,  be tween the 

hours  o f  9am-5pm.    
 
Q :  What  d rawbacks  are  there  to  your  serv ice? 
A :  I t  rea l l y  comes down to  the  subscr ibers  to  he lp  make th is  webs i te  success fu l ;  the  more  ownersh ip  &  

invo lvement  on  your  par t  to  he lp  us  keep the s i te  updated  &  cont inuous ly  improv ing ,  the  be t ter .   Any  
news/press  re leases  or  cur ren t  med ia  f i l es  tha t  you  can p rov ide  us s imp ly  he lp  to  increase  
awareness  to  v is i to rs  and  p romote  the webs i te  & your  webs i tes .    

 
Q:  Wi l l  you  be  compet ing  w i th  loca l  tour ism webs i tes  o r  tour is t  in fo rmat ion  o f f i ces?  
A :  No.   Our  goa l  i s  to  ac t  as  an unb iased,  th i rd  par ty  adver t i s ing  d i rec tory  to  promote  loca l  Vancouver  

I s land  adventure  opera tors .   We are  look ing  to  par tner  w i th  loca l  tour i sm bureaus and webs i tes  to  
he lp  to  inc rease  the  exposure o f  the  i s land  to  t rave le rs .  

 
Q :  What  happens i f  I  w ish  to  cance l  my subscr ip t ion?  
A:  P lease see  “Terms & Cond i t ions”  a t  the  bot tom of  the  Subscr ibe page for  deta i l s  on cance l la t ion  

po l i c ies  
 
Q:  I  do  not  have a  company  logo ,  can I  s t i l l  subscr ibe to  your  serv ices?  
A :  Yes .   We s imp ly  need a  60x60 p ixe l ,  .g i f  image f rom your  company  to  add  to  the  b i l l board  for  a  l i nk ,  

and the  50 character  Head l ine tag .   For  in fo rmat ion on su i tab le  images p lease contac t  us .   
VIadventures .net  can  a lso  c rea te  a  logo  fo r  your  company  for  a  separate  fee.  

 
Q:  When w i l l  I  rece ive  repor t  summar ies  fo r  my account  deta i l s?  
A :  Repor ts  fo r  your  t ra f f ic  a re  in  rea l  t ime access ib le  v ia  your  account  id  and  password.  

VIadventures .net  summary repor ts  w i l l  a lso  be  ava i lab le  in  pd f  fo rmat  f rom your  account .   You w i l l  



a lso  be  sen t  a  renewa l  le t te r  one  month  p r io r  to  your  subscr ip t ion  end  da te ,  shou ld  you  w ish  to  renew 
for  ano ther  year .  

 
Q :  I s  the  on l ine  s ign-up  process  a  secure l ink?  
A :  Yes .  Payment  can be  made w i th  V isa ,  Mas tercard ,  o r  Amer ican Express  v ia  secure  payment  ga teway.   

See :   Subscr ibe  page  for  more  de ta i l s .  
 
Q :  How does  the  year ly  renewa l  process  work?  
A:  Renewal  emai l  le t te rs  w i l l  be  sen t  ou t  one  month  be fo re  the  end o f  your  year ly  subscr ip t ion .   

Renewa l  can be  done e i ther  on l ine  or  th rough the  ma i l .    
 
Q :  What  fo rms o f  payment  do you  take?  
A :  V isa ,  Mastercard ,  Amer ican  Express ,  cash,  cheque or  money order  are  a l l  accep ted  methods o f  

payment .   P lease  make cheques  payab le  to  “Exca l ibur  Communica t ions  Canada Inc . ”  Please see  
contact  us  fo r  ma i l ing  address i f  needed.  

 
Q:  How does  the  on l ine  s ign-up process  work?  
A :  S imp ly  fo l low the  s teps  ou t l ined  on  the  Subscr ibe  page .   On l ine  subscr ip t ions  are  secure.   Upon 

rece iv ing  the necessary  in format ion  & payment ,  VIadventures.net  w i l l  reserve  the  des i red  ad  b lock 
space ,  and  e-ma i l  you  a  copy  o f  your  comple ted cont rac t .  

 
Q :  Do I  have  to  use  the  on l ine  s ign-up  process?  
A :  No.   I f  you l ike  to  comple te  a  paper  copy  o f  the con t rac t  p lease  Contac t  Us and we w i l l  have  one e-

ma i led or  mai led  out  to  you  r igh t  away.   Depend ing  on  loca t ion,  we may a lso  be  ab le  to  have  one  o f  
our  s ta f f  s top  by  your  o f f ice  to  f i l l  ou t  the  con t ract  in -person ,  shou ld  you  pre fe r .  

 
Q :  How does  your  pr i ce  compare  to  o ther  adver t i s ing  sources?  
A:  The most  common types  o f  adver t i s ing  a re :   newspaper ,  magaz ine ,  in te rne t ,  te lev is ion ,  rad io ,  and 

p r in t .   These range f rom pamph le ts / rack  cards be ing  d isp layed in  tour ism of f i ces &  fer r ies ,  to  g ian t ,  
roads ide b i l lboards ,  o r  30-60 second med ia  spots  on prov inc ia l /na t iona l  synd ica ted s ta t ions.   Most  
adver t i s ing  can  cos t  anywhere  be tween hundreds ,  to  thousands o f  do l la rs ,  and i s  no t  a  guaran teed 
source  o f  revenue.   (Nor  is  your  adver t i s ing  resu l t  t rack ab le  to  a l low you  to  measure  your  response 
per  ad or  ROI) .   By  compar ison ,  VIadventures.net  has  the oppor tun i ty  to  reach more  peop le  a t  a  
f rac t ion  o f  the  cos t ;  and  in  a  way you the  subscr iber  can  t rack .  

 
Q :  What  fo rmat  do  I  send  my logo,  50  charac ter  tag  l ine  &  URL in format ion  in?  
A :  Logos supp l ied  in  a  .GIF  format ,  60  p ixe ls  by  60 p ixe ls  wou ld  be  g rea t ,  bu t  we can dea l  w i th  mos t  

g raph ic  fo rmats ,  jus t  a t tach  i t  to  an emai l  and  send  i t .  Text  fo rmat  o r  in  a  Word  f i le  fo r  the  50 
charac ter  tag l ine  & URL.  P lease  emai l  o r  ca l l  i f  you have prob lems or  quest ions  in  th is  area .   

 
Q :  What  fo rmat  do  I  send  my photos  in?  
A :  Photos  supp l ied  in  . JPEG format  wou ld  be  grea t ,  bu t  we can  dea l  w i th  mos t  g raph ic  fo rmats ,  jus t  

a t tach  i t  to  an  emai l  and  send i t .   
 
Q :  What  fo rmat  do  I  send  my press  re leases /news ar t i c les  in?  
A :  Tex t  fo rmat  is  f ine .  
 
Q :  I f  I  changed my logo ,  i s  there  a  prob lem updat ing i t  on  the  VIadventures .net  webs i te?   Can I  a lso  

update  my 50-charac te r  head l ine  tag? 
A :  Not  a  p rob lem.   S imp ly  send us an  emai l  and  le t  us  know what  the changes are .   You can  a lso  make  

changes  v ia  your  ID  & password  web access .  
 
Q:  We are  in  the  process o f  c reat ing our  company  webs i te ;  do we have to  wa i t  un t i l  i t  i s  f in ished to  

adver t i se  on VIadventures .net? 
A:  Though i t  wou ld  be benef i c ia l  fo r  you to  have your  s i te  up  and runn ing so tha t  v is i to rs  ge t  a  good 

f i r s t  impress ion  o f  your  s i te  on the i r  in i t i a l  v i s i t ,  i t  i s  no t  requ i red to  be up and  runn ing a t  a  100%.   
As  long  as  you  have even  a  s ing le  webpage up on  your  webs i te  w i th  some s imp le  in format ion  about  
your  company,  we can  pos t  a  l ink  to  i t .  

 
Q :  What  i s  the  Adventures  Index?  
A :  The Adventures Index i s  s im i la r  to  a  t rad i t iona l  webs i te  d i rec tory .   Th is  feature  g ives those  v is i to rs  

who w ish  to  qu ick ly  loca te  a  cer ta in  adventure  indust ry ,  o r  browse a  more  t rad i t iona l l y  or ien ted  



webs i te  layou t  the added opt ion.   I t  a lso  prov ides ano ther  serv ice  to  our  subscr ibers  on top  o f  the  
b i l l board  des ign  fo r  no add i t iona l  charge .  

 
Q:  What  i s  Adventures  Press?  
A :  Adventure  Press i s  a  ga l le ry  o f  p ress re leases  and news re leases supp l ied  by  you the 

VIadventures .net  b i l l board  subscr iber .  P lease take fu l l  advantaged to  expose  your  news s to r ies  w i th  
l i nks  back to  your  web s i te .  

 
Q :  What  i s  Adventures  Theate r?  
A :  Adventure  thea te r  i s  a  ga l le ry  o f  v ideo l inks  supp l ied  by you the  VIadventures.net  b i l lboard  

subscr iber .  As  they  become ava i lab le  the  thea ter  wou ld  a lso  inc lude  rea l  t ime v ideo  l inks to  the  las ts  
“Rea l i t y  w i ld  l i fe  web cam”  on  Vancouver  Is land .  

 
Q:  What  i s  Adrena l ine  Rush? 
A:  Adrena l ine  Rush fea tures  a  d i f fe ren t  webpage when v is i to rs  c l i ck  on i t .   Each  c l i ck  generates a  

d i f fe ren t  resu l t ,  wh ich  i s  randomly  genera ted  by the  program.   And ,  no,  you  cannot  pay more  to  have  
your  company ’s  webs i te  pop  up  more  than  o thers .  

 
Q:  What  d imens ions  were  the  b i l lboard  ad  spaces  aga in?  
A :  Ad  b locks are  60 p ixe ls  x  60  p ixe ls .   Head l ine  tags  a re  up to  50 charac ters  in  length .    
 
Q :  Can I  subscr ibe  to  mu l t ip le  ad spaces? 
A:  You may subscr ibe  to  as  many b locks  as  you  w ish ,  as  long  as  each  ad  b lock l inks  back  to  an  o f f i c ia l ,  

reg is tered ,  approved webs i te .  
 
Q :  Can I  add the  VIadventures .net  logo to  our  webs i te?  
A :  Abso lu te ly .   To  ob ta in  approva l  & a  copy  o f  the  VIadventures .ne t  logo  s imp ly  Contact  Us  today  and  

we w i l l  emai l  you  the  spec i f ied  fo rmat ted  image.  
   
Q :  Who is  Exca l ibur  Communica t ions Canada Inc .  
A :  Exca l ibur  i s  a  computer  te lephony ,  in te rne t  and web deve lopment  company based in  V ic to r ia  s ince  

1997,  serv ic ing  over  1700 compan ies ’  thought -ou t  Canada and  the  Un i ted S ta tes .  Exca l ibur  i s  a  
leader  in  the generat ion  o f  ta rgeted  web based and  computer  te lephony  based t ra f f i c  fo r  the i r  c l ien ts .  
Exca l ibur  has  made a  s ix  year  commi tment  to  suppor t  and  ma in ta in  VIadventure .net  and  ass is t  
subscr ibers  to  grow the i r  company exposure  to  the  wor ld  market .  

 


